Social Welfare Information

8.2.1 Charity donations

Public interest projects 1(\1/{)(:11:1etti?)11~1yi/1s1uzl:)pzlg
The Taiwan Fund for Children and Families (TFCF) is a non-
profit organization dedicated to helping disadvantaged children
and their families. The efforts of the TFCF provide children
with family-based support, protection of physical and mental NT$102,000
well-being, a healthy environment to grow up in, opportunity
for proper education, and a life of happy learning. The Compa-
ny supports this philosophy for helping disadvantaged children.
World Vision Taiwan strives to provide assistance to children
and families in Taiwan and overseas affected by famine, war NT$162,000
and natural disasters, and helps them become self-sufficient.
The Company supports this philosophy.
Donation in response to the moral education of National Taipei NT$6,000
University of Technology.
Donation to Association of Chinese Buddhist Prayers for organ-
izing a “Dharma Service” for the passengers who died in the NT$100,000
recent Puyuma Express accident.
Donation to Life Academy - Life Education Center. NT$114,500
Purchased 50 mer-
Purchased merchandises during the Children's Home auction chandises
organized by Dajia Jenn Lann Temple
Three 12-inch pup-
Donated to the “Virtual Run” organized by Genesis Social Wel- pets, 100 Q-figures,

fare Foundation.

and 400 sets of related
supplies.

Donated supplies and sponsored fundraising activities of the
“Dream Fulfillment Program” organized by Eden Social Wel-
fare Foundation.

Sponsored merchan-
dises: 150.

Donation of supplies to '"Hualien City Office'" for The Pacific
Ocean & East Rift Valley Hualien Marathon 2020.

One 18-inch puppet,
six 12-inch puppets,
300 Q-figures, and
160 cushions and
thermal tumblers

8.2.2 Participation in charity and community activities




Pili International promotes and encourages employees to volunteer for charitable activities and
care for the society, and contribute to the harmony of the communities around them while at
the same time appreciate the joy of doing public service. In 2020, the Company not only sup-
ported the underprivileged and community activities through action, but also took part in the
policies of the central government and local governments to assist in the growth of industries
such as technology, culture, creativity, and agriculture as part of its corporate social responsi-
bilities.

1. Co-sponsoring Dream Fulfillment Program with Eden Social Welfare Foundation

Participated in Eden Social Welfare Foundation's "Dream Fulfillment Program" in 2020,
where it extended care to persons with disability and helped Chiao Yin, a person with disabil-
ity from Eden Social Welfare Foundation, fulfill dreams by inviting her to "PILI SHOW:
Keep on Rolling" - a concert and premier of the latest Pili show. Furthermore, the Company
sponsored 150 pieces of merchandise to the "Dream Fulfillment Program - Charity Dona-
tions." The Company assigned 6 employees and lent 2 puppets to sponsor Eden Social Wel-
fare Foundation's "Dream Fulfillment Program - Short Play."

2. “The Pacific Ocean & East Rift Valley Hualien Marathon”

The Company sponsored "Hualien
The Pacific Ocean and East Rift Val- ¥ HUALIEN =242
ley Marathon" organized by Huelien
City for the third year in 2020, and of-
fered merchandises including 460
large-size puppets and figures of Su
Huan-chen among other Pili characters

for charity and as rewards.

3. Teen Support Program of World Vision Taiwan

The Company has long been a participant in World Vision Taiwan's |
Teen Support Program. In 2020, a total of 14 teenagers from Yunlin
under the assistance of World Vision Taiwan were invited to a visit
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to Pili International Multimedia's Huwei Studio during summer break this year.

4. Collaborative project - 4D VIEWS with Taiwan Creative Content Agency

“IP Lab,” created by Taiwan Creative Con-
tent Agency in 2020, is a creative space for
the cultural and creative contents industry
that aims to capitalize on Taiwan’s distinc-
tive culture and technological strengths. Us-
- ing Taiwan’s latest “IP Lab” and 4D Views,
a state-of-the-art motion capturing and real-
time computing technology from France,
the Company shot a 4D puppet MV titled
“Away From Home.” Combining the latest technology with top talents including Best Lyricist
of the Golden Melody Awards and respected contender from talent show, the MV is a bold at-
tempt at creating new sparks and inspiring more original IPs from Taiwan outside of imagina-
tion.

5. Support for Sustainable Crop Program of the Council of Agriculture - Su Huan-chen
as the endorser for local crops

The “Sustainable Crop Program” of the Council of Ag-
riculture, Executive Yuan, used Su Huan-chen, an icon-
ic character of the Pili series, as the program endorser.
In this program, the Company contributed its efforts to
increasing self-sufficiency of local food production and
promoting consumers’ awareness towards certification
of locally grown crops. By participating in the conven-
tion of “Press Conference and Workshop for Integrated
Marketing of Locally Grown Crops,” the Company took
part in calling local crop suppliers, food suppliers, food
processors, tourism factories, and food distributors into
dialog and exchange for collaborative opportunities.

6. Filming and broadcast of disease control advertisements

Following the outbreak of COVID-19 in 2020, the Company produced a series of short videos
featuring Pili characters that sought to promote the public’s awareness on disease control. The-
se videos were broadcasted over “E-Pili Networks™ free of charge in support of the govern-
ment’s disease control efforts and to keep the audience informed of relevant health information.
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7. Broadcast of disease control video - “Vigilant Awareness for Healthy 2021”

As the COVID-19 pandemic persisted, the Company made repeated broadcasts of disease
control videos over “E-Pili Networks” free of charge at the end of 2020 in support of the
government’s disease control efforts and to keep the audience informed of relevant health
information.
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8. In regards to corporate governance, the Com- * ‘.:
pany continues to engage itself in helping public
companies maintain investor relations, and sets
examples of good corporate social responsibility
practice for TWSE as well as TPEX listed com-
panies.

The Company's Corporate Governance Officer partici-

pated in the TIRI 2020 Annual Conference, where cap-

ital market representatives from Taiwan, USA, Hong

Kong, and Singapore jointly announced their commit-

7+ TIRI & % IRPAS Harold Woo 1/ #

ments to create a cross-border platform for investor
relations (IR), to share IR knowledge across borders,
and to facilitate international exchange between Inves- ..,
tor Relations Officers (IRO). The Corporate Govern- -




ance Officer of Pili International (Vice Chairman of TIRI) said that good investor relations
help attract committed investors and secure a company’s management, and maintain market
valuation over the long term. By having the Corporate Governance Officer promote corporate
governance, the Company fulfills its responsibilities to the society.

9. Sharing the tradition and innovation of Pili puppetry shows with non-profit organiza-
tions

Pili International shared with representatives from Taipei Tech Elite Union, Asia Pacific Asso-

ciation for Business Administration, and domestic businesses on how the Company has carried

on and contributed creativity to the traditional art of puppetry, how puppet shows may evolve

to rival western animations, and how new aesthetics will ultimately benefit the cultural industry

as a whole.

mm#%m
mtﬁ*‘"'ﬁa =
sy B

2 0B 4B S K

Bz
ki
St

5 8

flli SR |
S smwnwrzan




